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Folio 线

“WE ALREADY HAVE CHINESE 
DONORS BUT OBVIOUSLY YOU    
DON’T SAY NO TO MORE”

MADE IN  CHINA

Wacky Tops
Over the past year, street style has exploded as 
a genre of fashion imagery. From easy throw-on 
garments to the rise of sportswear, comfort has 
come to the forefront of the fashion industry, 
both on and off the catwalk. 

In Shanghai, boyfriend and girlfriend Chris 
O’Brien and Deanna Wong have paid homage 
to the trend with COB Originals, a straight-up 
clothing brand for men and women. They craft 
jumpers and tees that are playful and laid-back 
– great for half-dressed, half-asleep chic. 

Weaving together Chinese motifs (like 

COVET

Knock Your Socks Off
For a lot of guys, a sock is a sock is a 
sock. As long as it’s blackish. Wrong. 
Socks can have plenty of fashion cred 
if you look beyond the gray/black/
gray basics. These ones by Topman 
are pretty funky and will liven up any 
plain outfit (which is what a lot of you 
gents out there are sporting most of 
the time, let’s face it). RMB49/each. 
> www.feilook.com

Purls of Wisdom
Knitting is awesome. There’s 
something quite satisfying in taking 
a ball of wool – especially if it’s a 
whole skein of a warm, soft color – 
and creating a three-dimensional 
work of practical and aesthetic value. 
Shanghai-based Infinite Twist’s 
hand-dyed Helix yarn is perfect for 
just that. Custom-spun in China from 
Australian Merino wool, it’ll help 
you craft all sorts of cozy winter 
essentials. RMB100/skein. 
> www.infinitetwist.com

SPOTLIGHT

Chiara Maria Sassu, Fashion Blogger
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What brought you to China?
My husband’s job. At first I wasn’t sure I would 
fit in but Beijing stole my heart. I consider it 
my home now: I have been working, dreaming 
and having fun here for the last five years and 
totally love it – I couldn’t see myself anywhere 
else.

How did your blog Chiara’s Coffee Table 
come about? 
The blog was a project I’d had in mind for many 
years – I always dream of creating new ways to 
share my feelings and passions. I started it one 
year ago after I found the courage to leave a job 
I wasn’t happy in. I’ll never regret that decision.

How do you choose what to feature on it?
The only requirement to be featured on Chiara’s 
Coffee Table is that it needs to inspire. If you 
browse through the website, you will find 
stories of people who have decided to follow 
their heart, pictures of amazing places and 
artists, references and mood boards. Each post 
is different but always an amazing source of 
inspiration for me and my readers.  

When you aren’t blogging you are…
Doing sports (aerobics, yoga and Pilates are 
my favorites), eating (I drool just from thinking 
about pizza, Indian food and sushi) and reading: 
I can’t imagine my life without books – they are 
a big source of motivation for my work.

China fashion scene. Discuss.
When I left Italy for Beijing back in 2010, I was 
expecting to find a mammoth city bridled in a 
post-Communist era. Instead, I found a dynamic 

environment with an avant-garde vibe and a 
stereotype-defying sparkle – especially when 
it comes to fashion. You can see the playfulness 
of Beijing’s streets through locals, foreigners, 
moms and dads, businessmen and students 
alike. Loud colors are all over the map, often 
mixed up with rowdy geometric patterns. It’s 
all about the flashy T-shirts, gaudy trainers, 
leopard-skin jogging pants, mirrored glasses, 
loud hair and bright smiles.

How has Beijing influenced your style?
I came to Beijing as an architect and the city 
put a creative spell on me. Since living here I’ve 
become more free and daring. I feel the urge to 
completely be myself without compromising, 
to surf my wave and contribute in making an 
already vibrant environment more and more 
sparkling every day. This means I’m not afraid 
to mix and match fast fashion items with niche 
pieces from up-and-coming international 
designers. I love when my outfit tells about my 
story, my trips, my experiences.

Latest fashion purchase?
A Celine bag. I’d been dreaming about it for 
months. It’s classy but, at the same time, 
extremely easy to wear. It goes perfectly with 
jeans and sneakers or with a dress and high 
heels. It’s big enough to carry my MacBook and 
even running shoes if necessary. Plus, it’s an 
iconic piece – there are never enough of them 
in a woman’s wardrobe! 

Where do you shop in town?
I try to avoid shopping malls and focus on 
discovering local ateliers or concept boutiques 

instead. I love to 
wander around 
Fangjia Hutong, 
Nanluoguxiang and 
798. Also, I like to 
check out BNC in 
Taikoo Li North or 
S.T.A.R.S. in Dianmen 
Waidajie from time-
to-time, to find out 
about new designers 
and jewelers from 
China and beyond.

What’s in your bag 
right now? 
A big purse, 
sunglasses, a 
semi-professional 

US Vogue’s Editor-in-Chief Anna 
Wintour, who visited Beijing 
last month to promote the 
Metropolitan Museum of Art’s 
2015 Anna Wintour Costume 
Center exhibition, ‘China: 
Through the Looking Glass.’ The 
show, which opens on May 7, 
traces the impact of Chinese art 
and film on Western designers, 

Fashion powerhouse Mulberry is 
the latest in an increasingly long 
list of luxury brands using WeChat 
to tap the moneyed (and social 
media-savvy) Chinese market. 
Playing on the allure that British 
heritage seems to hold over affluent 
Chinese shoppers, the label has 
recently launched a virtual store 
on the messaging app featuring 
a ‘shoppable’ 360-degree view of 
its Bond Street flagship in London 
that allows users to navigate the 
premises using their phones’ motion 
sensors. Clicking on individual items 
brings up a short description and the 
option of ordering from Mulberry or 
enquiring about product availability 
within China. A quick phone-
shake releases a shower of gifts on 
the screen with wrapping paper 
featuring the British flag. Digital 
fashion marketing taken to a whole 
new level.

UNDER THE LENS

Mulberry

bamboo patterns, characters and fireworks) 
with Western logos and graphics, each piece 
is comfortable but stylish, and suitable for: 
playing shops at 6am, a Friday night gig and 
– if you never find time to properly dress or 
undress – sleeping. 

Our favorite items from the current 
collection are the ‘Frankie Says’ T-shirt and 
a unisex crew neck jumper patterned with 
jianzi – “think a hacky sack but with a big 
shuttlecock that’s been kicked through a 
rainbow,” says Wong. 

If you like your tops to make a 
statement, check out this label. Tees and 
sweaters fall in the RMB100-350 range (free 
shipping within the Chinese Mainland). 
> coboriginal.com  

the first display of this kind to 
be held at the iconic New York 
art museum. Alongside Wintour, 
a high-ranking delegation was 
also sent by the Met to Beijing – 
an opportunity to try securing 
Chinese pieces for their show 
and draw the attention of 
Chinese investors.

camera, a pen and a pink Moleskine, 
L’Occitane hand cream, lipstick, my 
apartment keys and a cashmere hat.

Tell us one thing you couldn’t live 
without. 
My white and old-fashioned iPhone.  

Fashion is… 
A way to express myself. 
> www.chiarascoffeetable.com
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