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COVET

Curiouser & 
Curiouser
Believe it or not, this year  

marks the 150th anniversary 

of Lewis Carroll’s Alice’s 
Adventures in Wonderland. 

To celebrate, mother of all 

notebooks Moleskine has 

released a limited edition 

diary collection featuring 

four different covers as well 

as reproductions of original 

drawings by John Tenniel, the 

artist who drew Alice. Moleskine 

worked with the British Library 

to incorporate original artwork 

into the series and, inside 

the cover, readers can find a 

page from Carroll’s original 

handwritten manuscript. 

RMB208-288.

> www.moleskine.cn

SPOTL IGHT

Glenn Schuitman 
and Vito Zhang, 
founders of Pop-
Up Beijing

— Tell us about your 
background.
Glenn: I’m a Kiwi, but have 

lived in Beijing for nine years. 

I worked as a management 

consultant for most of my career 

until, five years ago, I decided to 

go back to my first love: design.

Vito: I grew up right here in 

China, but spent almost 11 years 

studying and working in Ireland 

and New York. Structural design 

of skyscrapers and bridges 

was my area of expertise 

before Glenn and I met each 

other. Together we decided to 

challenge ourselves on a smaller 

scale, and find a better balance 

between our love of design and 

enjoying a more stable life.

 

RiRi caused a stir on both sides of the 

Pacific when she rocked up to New York 

City’s Metropolitan Museum of Art Costume 

Institute Gala – which invited guests to 

honor Chinese fashion – wearing a fur-

trimmed yellow cape that could be described 

as both gorgeous and gigantic. 

The gown, designed by Chinese couturiere 

Guo Pei, took over 50,000 hours to make by 

hand and was elaborately embroidered with 

traditional Chinese patterns. 

Far from being impressed, however, 

netizens made fun of the dress for its 

resemblance to a Shandong-style fried egg 

pancake, or jianbing. Twitterati and Weibo 

commentators also had a particularly strong 

reaction to Sarah Jessica Parker's headdress 

by Philip Treacy – a bold, flaming piece 

that led them to compare the actress to the 

villain from Power Rangers or the villain 

from Maleficent or the villain from The Year 
Without a Santa Claus. 

Fashion photographer Chen 
Man, talking about her work and 
China’s fashion industry to the 
website Business of Fashion. The 
visionary has become known for 
her digitally mastered images 
that capture quickly modernising 
China and its evolving 
ideals about beauty, luxury, 
consumption and culture in a 
fusion of Eastern and Western 
elements. 

Later this year, Man is set to 
unveil her first solo exhibition 
in China, showcasing her work 
alongside traditional Chinese 
paintings at the Imperial 
Ancestral Temple in the 
Forbidden City.

UNDER THE LENS

Rihanna
MADE IN  CHINA

Launched in 2014 and 

based partly in Melbourne, 

partly in Beijing, online 

stationery brand Paper 

Provision is rebelling 

against the advent of 

digital communications 

by transforming paper 

goods into a luxury, sought-

after indulgence. Or, as the 

company’s motto has it: “We 

can’t buy happiness. But we 

can buy pretty things. And 

that’s kinda the same thing.”

The venture is the joint 

project of Beijing-based 

graphic designer Cathy 

Fransisca and Australian 

print artist Wallace. 

The duo’s simple strong 

typefaces, stylish drawings 

and neat, clean designs 

feature across a range of 

hard-to-resist cards, gift 

tags and art prints. 

Because, sometimes, 

nothing says it better 

than a card. Our favorite? 

‘Save Water and Drink 

Champagne.’ Greeting cards 

run from RMB29 (single) 

to RMB99 (set of four); art 

prints range from RMB99 

to RMB175 and gift tags are 

RMB29 (set of five). 

> Pop into The Bookworm or 

contact Cathy via WeChat (@

PaperProvision) to pay in RMB. To 

pay by card, check  

www.paperprovision.com

OVERHEARD

“PEOPLE  HAVE  TH IS  
M ISCONCEPT ION  THAT 
[ THE  CH INESE]  HAVE  
REPL ICATED WHAT WE 
TH INK IS  THE  WESTERN 
WORLD ,  BUT THE  CH INESE  
FASH ION INDUSTRY IS  
AWAKEN ING TO  I TS  OWN 
IDENT I TY NOWADAYS ".”

Cards Say it 
Better

— What’s the story behind 
Pop-Up Beijing? 
Vito: Glenn and I have worked 

together for two years in our 

interior architecture studio 

Pop-Up Creative. Initially, we 

were both juggling different 

partnerships and collaborations. 

Then, last year, we decided 

to focus our efforts on a joint 

project. Pop-Up Beijing is the 

result.

Glenn: In addition to our studio, 

we wanted to build a creative 

lifestyle space where we could 

present a curated selection of 

art, furnishings, antiques and 

events, so as to reflect some of 

the best that Beijing has to offer.

We see ourselves as more than 

just a homeware store.

— How do you divide your 
duties? 
Vito: Glenn and I divide 

our roles between our two 

businesses – I lead the design 

studio and our interior 

architecture projects, and he 

Pop Sleeves
We aren’t talking about 

garments here, but about what 

we think is your next essential 

summer purchase: an iPad (mini 

or not) case from Barcelona-

based design company Woouf. 

Vibrant and edgy, these 

protective sleeves are some of 

the coolest around for all you 

Apple suckers who want to 

make a fun statement or, more 

likely, draw attention to the fact 

you own a tablet. Envy aside, 

these things are pretty stylish. 

RMB450.

> Bldg 1-103, 29 Sanlitun Bei Lu, 

Chaoyang 朝阳区朝阳区三里屯路北 29

号楼 1-103 (www.sanlipop.com)

leads the showroom, including 

product selection and curation.

— How does Beijing inspire 
you in your life and work?
Glenn: Beijing is fast-changing 

and rough around the edges, 

but with an undercurrent of 

sophistication and an incredibly 

rich history. To be honest, 

maybe it’s the rough edges that 

inspire me the most!

Vito: Beijing is a city that now 

has everything, from the deeply 

historical to the edgy and 

modern. Freshly made soymilk 

early in the morning is still part 

of our routine, but now there’s 

also a great coffee culture to 

get us through the day. You can 

always find something new and 

different if you make the effort 

to explore. I love it.

— Sanlitun or Gulou?
Glenn: I lived in Gulou for my 

first few years here and really 

enjoyed the hutong life. I still 

love the area, but the tourism 

factor has grown exponentially, 

and now I’m more interested 

in the quietly sophisticated yet 

underground vibe emerging 

in the Sanlitun neighborhood 

where Pop-Up Beijing is.

— What are you planning 
for the coming months? 
Glenn: We’ll be launching our 

collection of beautiful carpets 

from north west China and 

Central Asia soon, as well as 

an exhibition of North Korean 

propaganda art. And that’s just 

the beginning – we have a long-

term program of events in the 

pipeline.  

Vito: More importantly, we 

recently obtained our wine 

license, and are now preparing 

to open a micro wine bar. 

Hard selling isn’t our style – 

we’re happy for customers to 

drop in for a glass of wine or a 

coffee, and just enjoy our ever-

changing space. Whether they 

purchase something or not isn’t 

relevant – we want people to 

feel comfortable here, to find a 

sanctuary in the middle of their 

crazy day. 

> www.popupbeijing.com
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