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Liven up your 
workspace with 
this eye-popping 
mouse pad by local 
brand Innokids. 
Loud, edgy and 
inescapably summery, 
this pad will make all 
the difference when 
you’ve been sitting at 
the same spot for ten 
hours munching crap 
food, surfing the net and 
doing absolutely no work. 
RMB22.
> www.nuandao.com

Produced by 
legendary 
notebook 
company 
Moleskine, these 
hip-looking luggage 
tags will make your 
travel bag instantly 
recognizable. The tags 
are inspired by the brand’s 
classic look and leave us even 
more desperate for a holiday. 
RMB145. 
> S2-12 Taikoo Li Sanlitun South, 19 Sanlitun Lu, 

Chaoyang 朝阳区三里屯路19号太古里三里屯南区

S2-12 (6413 0815)
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Sarah E. Weber, Designer at Rechenberg

Juice Hype

Padding Hot Tagging

Not all juices are created equal. Fruit shakes, for instance, are considerably more 
enjoyable than your average Minute Maid. And while smoothies’ high sugar 
levels may, according to the British Medical Association, increase your risk of 
type-2 diabetes (is nothing sacred?), cold-pressed juices make for a supposedly 
miraculous health-booster. That might explain the diet trend that’s been all the 
rage over the last few years: juice cleansing.

No longer the preserve of yoga-pants-wearing flaxseed-munchers, full-time 
juicing has become the darling of the healthy set. The fad is so popular that even 
greasy Beijing now has its own local venture promoting juice diets with pulp-free 
fruits and veg squeezed into bottles.

Launched by former gymnast, dancer and yoga instructor Melissa McKenna, 
Juice by Melissa makes fresh, organic, cold-pressed juices and delivers them 
straight to your door. McKenna has also created a number of cleansing programs 
and packages to get your liquid diet going. 

The concoctions, which cost RMB60 a pop, span cashew milk, beetroot 
quenchers, fruity mixes and blends of greens (aka salads-in-bottles). The cleanses 
– six bottles designed to replace all of your solid foods – are priced at RMB360 
for a day, RMB1,080 for three and RMB1,800 for five, while juice packages range 
between RMB540 for nine to RMB720 for 12.

Although there’s very little research to support (or condemn) the purported 
benefits of forgoing food for juice, there’s no question that the stuff is nutrient-
rich and the fastest way to eat your greens. Yes, beer-bellies, we’re looking at you.
> www.juicebymelissa.com

Hu Fan, a 22-year-old graduate of Hunan’s Central South University 
of Forestry and Technology, who recently rented a wedding gown 
along with nearly two dozen of her classmates for their graduation 
pictures. The girls’ decision to spurn traditional graduation garb of 
caps and gowns isn’t an isolated one: an increasing number of young 
women across China choose to wear white wedding dresses to mark 
the occasion. Graduation couture might yet be a new fashion trend.

“The feeling of wearing 
white is very elegant, 
like a nymph”
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How did you get started in the fashion 
industry?
I wanted to learn things from scratch, so I interned 
at several German fashion labels back home 
before deciding to do an apprenticeship as a 
seamstress at the State Theatre in Mainz. I went 
on to study fashion design, until fate brought me 
to China: the evening of my graduation fashion 
show, my professor introduced me to Kathrin von 
Rechenberg, whom she had met shortly before. We 
decided I should come to China for two months 
and work for her. Two-and-a-half years have 
passed since and I’m still here! 

What can we expect from Rechenberg this fall? 
All-over prints, loose spiral cut shapes, heavy 
double-face cashmere coats with leather trims 
and, of course, our trademark tea silk.

Describe your personal style in three words.
Vintage, swing and rock.

What’s in your bag right now?
A range of red lipsticks, a kaleidoscope and my 
phone.

Favorite places to shop in Beijing?
I love all the little second-hand and retro stores 

around Gulou, especially “DDR” vintage shop. I 
also often go to the fabric market, where I can get 
textiles to make my own pieces. I like to combine 
them with garments from Rechenberg.

A typical day for you would be…
Typical days don’t really exist for me here! I’m 
constantly working on different projects, so each 
day is about trying to manage them all.

What’s your take on the local fashion scene?
I think the Beijing scene is not as developed or 
as fast as Shanghai or Hong Kong, which is a 
good thing. It offers up-and-coming fashion 
labels a greater chance of exposure. 

Where in the city do you go to  
get inspired?
I live in the hutongs and I get 
inspired by a lot of little details I 
see there: the cracks in the walls, 
the plant pots on the streets, 
the old people that hang out all 
day outside. Their style is unique and 
sometimes quite daring. I love the way they 
absorb western fashion culture and make it 
their own by adding their personal details.

What could the high-end American jeweler Tiffany 
& Co. and the Chinese artist Yu Hong possibly have 
in common? More than you might think. In a clever 
marketing ploy to target rich Chinese consumers, the 
luxury brand recently teamed up with Beijing-born 
Yu for a series of portraits to promote its key-shaped 
jewelry. 

Featuring specially commissioned paintings of 
famous female personalities, including actress Zhang 
Ziyi, tennis star Li Na and singer Li Yuchun, the 
collaboration is based on the concept of ‘unlocking the 
possibilities.’ (See what they did there?)

This is not the first time that Tiffany has partnered 
with a Chinese artist, having previously crossed paths 
with composer Tan Dun to appeal to affluent classical 
music fans. Other high-end brands are doing the 
same. Italian coffee roaster illy commissioned Chinese 
artist Liu Wei to design special-edition cans and 
cups last year. Swiss watchmaker Swatch teamed up 
with Shanghai photography collective Birdhead for a 
limited range of watches. Hugo Boss launched its own 
award for up-and-coming Chinese creatives while Dior 
enlisted contemporary Chinese talents for an art show. 
The list goes on… 

UNDER THE LENS

Tiffany & Co. and Yu Hong


