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There’s no shortage of variety in the iPad 

case department. Enter any Apple Store 

and you’ll be surrounded by a plethora 

of different covers to wrap your tablet in, 

from a swanky Michael Kors design to a 

futuristic Logitech. But if you’re looking 

for something more quirky then why not 

try this case from Tang’ Roulou? It looks 

summer-ready and those stripes remind 

us of a beach towel we owned a few years 

back. But although the bright blue conjures 

up images of far-off tropical lands with clear skies, it’s 

actually from a Beijing-based brand, meaning you’ll be supporting the 

local creative community by purchasing it. Don’t have an iPad yet? 

Stop being such a noob. Or, alternatively, check out some of the label’s 

funky accessories. They are all pretty rad. RMB460.

> tangroulou.taobao.com

Hot much? Put those trousers and 

jackets away and welcome back 

sundresses, shorts and one of fashion’s 

most divisive types of footwear: flip 

flops. No longer the preserve of sandy 

beaches, these comfortable creations 

are either loved or hated. Hipster 

elitists mock them as sad products of 

stylistic surrender, while normcore 

peeps (i.e. those who don’t really follow fashion) can’t resist their 

ease and practicality. While we agree that the shoe-cum-slipper isn’t 

appropriate for every situation – office wear and flip flops is NOT 

OK, not even for your commute – we can’t deny that these funky 

numbers by Xiamen-based brand U Pick are actually pretty cool. Best 

yet, they’re ultra affordable at RMB45 so you can buy a pair for every 

outfit in your wardrobe.

> u-picklife.taobao.com
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Michel Alarcon, Buyer and Creative Director at S.T.A.R.S.

Audrey Fave

Case Closed Happy Feet

While fashion trends come and go quicker than you can say “Anna 

Wintour decided pineapple prints are in this season,” vintage 

dressing is a firm anchor in the style world. Given enough time, 

the aesthetics of the past will always fall back into favor. 

Old clothes recount stories of bygone eras but they are also 

bastions of individuality and personal panache – a far cry 

from the uniformity one finds on the high street.

If you’re drawn to the charm of retro, but aren’t keen on 

purchasing second-hand clothes – we don’t blame you. The 

smell of mothballs can get to even the most hardcore of old 

fashioned aficionados so look no further than ‘new vintage’ 

label From Audrey With Love. Launched a few months ago 

in Shanghai by landscape architect Marie Vikström, the 

brand reproduces classic, well-constructed silhouettes 

inspired by the 1950s and 60s, alongside beautiful 

jackets (all RMB1,195) and charming headbands and 

turbans (RMB115).

Vikström aims to create a “vintage style with 

a hint of Scandinavian minimalism and a scoop of 

Audrey Hepburn charm.” Her impeccably-crafted 

designs reflect this ethos, making for a range of 

timeless garments including Mad Men-esque linear 

frocks, cylindrical boleros and dresses that expose the arms 

and cinch at the waist before 

flaring out. Audrey would 

have definitely dug it. So 

should you.

> 82 Yangmeizhu Xiejie, Xicheng  

西城区杨梅竹斜街82号 (qoqolook.

taobao.com)

A welcoming ‘warm notice’ left for 

guests at a branch of the Star Hotel 

chain. The note, which dates from 2013, 

recently went viral online after it was 

posted on Imgur. Indeed, it’s generally 

good advice not to take drugs and go 

whoring in China. We just find it a little 

odd that Star Hotel’s management felt 

the need to remind guests of that fact.

”Do not 
take 
drugs 
and go 
whoring”

Tell us a bit about your background.
I started working in the fashion 

industry as a salesperson at Colette 

in Paris back in 2000, then went on 

to freelance for several magazines 

and designer brands. Before Beijing, I 

lived in Tokyo for six years, working as 

communications manager for Givenchy. 

What’s the concept behind S.T.A.R.S?
S.T.A.R.S. is a space where fashion, 

style, art and culture come together. 

We stock menswear and womenswear 

from international designers on the 

first floor, while the downstairs gallery 

space is dedicated to exhibitions and 

private events. The second floor is 

where we hold pop-up collaborations 

with designers and artists. 

What makes a good fashion buyer?
The ability to unearth future talents 

and/or trends. 

What do you look for when scouting 
for new brands to stock?
I look for identity, different yet 

wearable designs and good price-

quality balance. 

Besides S.T.A.R.S, what are your 
favorite shops here in the ’Jing? 

I like to go to Kadakada, run by a 

friend of mine. It’s not far from us and 

it has a range of cool young designers. 

What are your thoughts on the 
current state of Chinese fashion and  
 

are there any local designers you’ve 
got your eyes on?
The local fashion scene is constantly 

expanding and despite the fact 

that cookie-cutter designs are still 

very common, I think there’s also 

an ever-growing cluster of Chinese 

creatives really making a difference. 

I particularly like Lucien Wang, who 

does womenswear with fabrics from 

Italy and France. His aesthetic is ultra-

feminine, sophisticated, chic and sexy 

– he’s definitely one to watch. 

Latest fashion purchase? 
A Gareth Pugh sleeveless leather 

jacket.

How has the city influenced your 
style?
I used to wear a lot of black in the 

past but once I moved to Beijing I 

noticed how a lot of young people here 

embrace color and that has definitely 

inspired me to wear brighter hues and 

prints. 

Any particular trend you’ll be 
rocking this summer? 

Painted vintage denim. It was so 

popular when I was a teenager and 

now that it has made a comeback I feel 

it’s time for me to rock it again!

Fashion is…
Fun. 

> S.T.A.R.S., 23 Doujiao Hutong, Xicheng 西城区豆

角胡同23号 (8408 3833)
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UNDER THE LENS

Fan Bingbing
Forbes has named actress Fan Bingbing 

at the top of its 2014 China Celebrity 100 

List pushing mega-celebs Andy Lau and Jay 

Chou to second and third places. Boasting 

an income of RMB122 million (most 

of which comes from endorsements of 

cosmetics and other beauty products), this 

is the second year that Fan has topped the 

list which, besides income, is also based on 

media exposure and influence. She’s ranked 

in the top 10 every year since 2006, which 

is no mean feat for someone who’s only 32. 

The lady is doing pretty well for herself, eh?


