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COVET

Culinary Delight

Shanghai-based design brand Pinyin Press never fails to get us stoked. Its 
designs are fun and clever, and its products are functional, yet present-
ready. The brand’s latest creations – feel-good aprons featuring baozis and 
noodles – make for the perfect (and only, if you ask us) kitchen look. You 
don’t even need to cook anything. Just wear these, and your neighbors will 
be impressed.
RMB200, www.pinyinpress.com

— How did you get into blogging?
I got into blogging in 2012 as a way to 
express my passions. I was working 
and traveling between Milan and Dubai 
at the time, and found myself exposed 
to such a wide diversity of styles, 
cultures and lifestyles. They were so 
different from what I was used to back 
home – which is Montreal, Canada – so 
I decided I wanted to share my experi-
ence with others.
— The Marginalist, in a nutshell. 
The Marginalist is a fashion and life-
style blog that aims to give a personal 
angle to insider news at the forefront 
of fashion, lifestyle and digital trends 
in China and abroad. It’s a blog that 
connects people with what’s happen-
ing inside and outside of the country. I 
cover fashion weeks, trade shows and 
major inaugurations, but also collabo-
rate with some of the biggest fashion 
brands and events around.  
— How did you pick the name?
Creating The Marginalist was tied to the con-
cept of taking the road less traveled – walk-
ing on the fine lines of life, taking risks and 
embracing the unknown.
— What are some of the challenges of 
being a fashion blogger? 
The biggest challenge is to reinvent yourself 
and understand what the ‘next big thing’ is, 
while always being in sync with fast-moving 
trends. Renewing yourself through continu-
ous fresh content is also very important, and 
so is acknowledging that a blogger’s lifespan 
is not that long – there’ll always be younger, 

newer and fresher influencers coming onto 
the scene, so staying ahead of them is crucial.
— How has living in the West and now 
Shanghai influenced the direction of the 
blog?
Growing up in Montreal and living and 
working in New York City, Paris, Milan and 
Casablanca has allowed me to bring a pretty 
international perspective to my readers. As 
for Shanghai, I think the city has become 
a pivotal hub for the fashion industry. The 
whole world is curious about what’s going 
on here. I like to think of The Marginalist 
as a bridge between China-centric fashion 
news and aesthetics, and the international 
audience. Similarly, I also strive to show local 

readers a Western take on fashion’s in-
ternational ecosystem and culture. 
— How would you describe your 
style?
Rough-edged leather and denim lover, 
casual but always with a twist. 
— Favorite Chinese or China-
based designers?
Uma Wang, ByFang, Chloe Chen, Kris 
Xu, Mozaik and Celia B.
— What piece of advice would you 
give to someone interested in start-
ing a fashion blog?  
Stand out from the crowd and explore 
areas of blogging you think you are 
strong in – whether it’s street-style 
shooting, editorial content creation, 
interviews or styling tips. 
— What is the style trend you’re 
most looking forward to for fall?
Moving away from last season’s over-
done monochrome shades and com-

mercial crop-tops towards more daring 
prints, colors and extravagant, but still wear-
able, shapes. 
— What’s in your bag right now? 
My MacBook and iPhone 6, earphones, mois-
turizer, cat-eyed Prada sunglasses, Missy 
Skins leather sleeping mask, a hotel card, a 
Moleskine notebook and pencil, Nivea lip-
stick, Mary H leather wallet and keychain, 
chargers, and some tickets. It’s a big bag. 
— Fashion is… 
My life. You are what you eat and you are 
what you wear.
www.themarginalist.com, WeChat: TheMarginalist

SPOTL IGHT

Yanie Durocher, fashion/
lifestyle blogger and 
founder of The Marginalist
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MADE IN  CHINA

Bag it

The Everyday Bag: Every woman has 
one. It’s usually a far cry from the 
so-small-you-can-barely-fit-your-lip-
stick-in clutch that you go out with 
on a Saturday night. But it also isn’t 
the shapeless tote you stuff your 
groceries in. The Everyday Bag is 
stylish and practical. It makes you 
feel good about yourself, and 
it’s always there for you like a 
good, reliable friend. This win-
ter, that friend is a Miamai sling 
bag. Launched in 2009 by German 
designer and Beijing resident 
Theresa Roll, Miamai does gorgeous, 
handmade, foldable bags that are 
spacious enough to carry your daily 
essentials (that includes your lap-
top or tablet of course). Each of 
these triangle-shaped beauties 
comes in sleek prints made 
of cloth or wool mixes. 
You’ll also find two inside 
pockets – a must for any 
Everyday Bag – and a 
strong lining equipped 
with a magnetic snap 
closure. Your new 
BFF, we tell you. 
RMB250.
etsy.com/shop/mymiamai or 

shop110650938.taobao.com

UNDER THE LENS

Hatters’ Hub

A ‘Mad Hatter Party’ took over Shanghai last month as part of 
Shanghai New Couture Week, a fashion event promoting haute cou-
ture made in China. The second Hatters’ Hub Cup – an international 
hat design competition started in China in 2012 – was then held at 
the city’s swanky Bund 22 building. It featured as many as 60 hats, 
all meticulously designed by what appears to be a rising cluster of 
Chinese milliners. Centered around the theme “I Care,” the runway 
show saw a plethora of headpieces spanning the quirky, the avant-
garde and the downright bizarre, from a bonnet made of paper clips 
to hats composed of corals. The most unusual of the lot had a black 
veil with a red cross that fell over the wearer’s lips, calling to ban the 
consumption of shark fin. This is real Lewis Carroll territory. 

OVERHEARD

An extract from a Daily Telegraph editorial about Peng Liyuan and the art of diplo-
matic dressing.  The author, fashion journalist Harriet Quick, went on to comment 
how Mrs Peng’s wardrobe shows “the First Lady can hold her own in the fashion 
stakes,” noting that the clothes she chose for the UK state tour the Chinese presiden-
tial couple made last month were style more than fashion savvy. Indeed, the First 
Lady showed a pretty low-key, yet on-the-game series of looks by Chinese designers, 
shunning overtly showy garbs for garments that were all about proportion, discre-
tion and decorum. 

“IN THE SPORT THAT IS KNOWN AS FIRST LADY 
FASHION WATCH, MADAME PENG IS NOT JUST 
HOLDING HER OWN, BUT HELPING TO DEFINE 
THE NEW WORLD-FACING IMAGE OF CHINA.”

Edi ted by Mar ianna Cer in i  /   b jedi tor@urbanatomy.com
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I n a post-industrial culture that romanticizes the handmade, high-end lifestyle 
brand Shang Xia is ahead of its time. The brand – one of China’s first high-end 
ventures, having been launched in 2009 – is all about bridging the chasm be-

tween ancient Chinese craft and today’s luxury consumers. Its products, which span 
furniture, jewelry, garments and porcelain strive to preserve heritage artistry by 
blending traditional know-how with modern product innovation. 

Shang Xia’s notion of style is that of a state of harmony achieved by a dynamic 
flow between past, present and future. For CEO and Artistic Director Jiang Qiong’er, 
that has meant traveling the regions of China to find the workshops and ateliers that 
still possessed the expertise to produce Chinese goods at the very pinnacle of luxury 
production.  

The Lan Yue bags – Shang Xia’s signature totes – are a perfect example of that. 
This season, they’ve been given a bright makeover, and come in gorgeous ranges of 
red, blue and green hues inspired by the murals of Dunhuang, in Gansu Province. 
Originally in leather, they have been now updated to feature the softest cashmere 
felt, for a texture that modulates even the brightest colors, giving them a soft, moon-
light glow. Sculpted – literally: each tote shows no stitching – spacious and light-
weight, these one-of-a-kind pieces have been made with a technique that was once 
used to make yurts, enlisting the expertise of Mongolian craftswomen. 

For a bag that makes a statement, these are definite noteworthy showstoppers – 
and evidence of a craftsmanship that goes way back, yet feels oh-so contemporary. 

SHANGXIA            Crafty Totes 
Lan Yue bags retail at RMB11,800. Find them at Shang 
Xia store in SB107B, B1 China World Mall, China World 
Trade Center, 1 Jianguomen Waidajie, Chaoyang 
建国门外大街1号中国国际贸易中心 国贸商城地下一
层第SB107B号 (6505 7358)

"Lan Yue" Leather Bag
RMB 22,800 

"Lan Yue"  
Embroidered 
cashmere felt & 
leather tote bag 
(black) 
RMB 14,800

"Joy” 
Dipdyed knit 
cardigan 
RMB 5,600

"Breeze"  
Light crepe 
de Chine silk 
pantskirt 
RMB 6,800

"Satis-Feet"  
Banboo woven 
effect leather 
high boots
RMB 7,800

"Lan Yue"  
Embroidered 
cashmere felt & 
contrasted leather 
handbag (satsuma) 
RMB 11,800

"Sun & Moon"  
Wool jersey  
reversible overcoat
RMB 15,000

"Satis-Feet" 
 Mat calf leather 
Chinese pointy 
ballerinas
RMB 3,600

"Lan Yue"  
Cashmere Felt Tote Bag 
RMB 11,800

"Sun & Moon" 
Cashmere overcoat
RMB 38,000

"Satis-feet" 
Women's shoes
RMB 3,600

"Hidden Dargon"  
Woman's Shawl

RMB 25,000

"LAN YUE" 
Leather Bag 
 RMB 22,800

"Lan Yue" 
Cashmere Felt Tote Bag
RMB 14,800

"Satis-feet" 
Women's Shoes

RMB 3,600

Lan Yue cashmere felt bags of Shang Xia 2015 Autumn/ Winter collection.
The colors of the Lan Yue bags are inspired by the murals of Dunhuang, Gansu Province.
The bags are crafted through felt-making, an ancient technique invented by herdsman 
to make non-woven cloth. Herdsmen use felt to make their rugs, yurts, clothing and 
cooking utensils. The same skill used by nomadic people to make yurts, combined with 
original innovative designs, are used to create seamless felted cashmere one-off and 
unique garments with no stitching.
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Chinese fashion means serious business. And with  

China Fashion Week starting this month (October 25 -  

November 11), it’s
 once again time to assess where things stand.

If the signs from October’s Shanghai Fashion Week (SFW) – arguably 

the country’s most dynamic style bonanza to date – are anything to go 

by, we can expect great things. The event, which kicked off October 

13, showed a more serious mood through polished, grown-up and visu-

ally compelling collections. Most poignantly, e
veryone in attendance 

bore witness to the same fact: after a decade-long battle to defend its 

credentials as a player on the global stage, Chinese fashion has finally 

matured into something worth watching and raving about. 

Among the many designers on the schedule, we picked out the ones 

we thought represent the best of the country’s fashion pack. Take note: 

these names are going to make waves. THE 

FASH 

PACK
Chinese Designers 

to Watch
BY MARIANNA CERINI

Zhang Na of  

Fake Natoo

Beijing-born Zhang Na – a gradu-

ate of the Xi’an Academy of Fine 

Arts and College of Mod'Art – has 

been crafting and nurturing her 

own brand, Fake Natoo, since 2008. 

The label’s debut at last season’s SFW 

featured a fall/winter collection that was 

a real visual treat, offering a sophisticated 

blend of oversized silhouettes, multiple layers and 

looks made from Tibetan yak wool. 

Zhang’s spring/summer 2016 line last month 

didn’t disappoint either. The selections that walked 

down the runway made for an extremely polished 

affair – all clean lines, beautiful prints 

on silk and chiffon, and styles that 

screamed boho-chic. Boxy cotton shirts 

and draped dresses – held together by 

the thinnest of spaghetti straps – pre-

sented a modern, feminine vision of 

womanhood, while asymmetric cuts 

and the odd bow added depth and di-

versity of the garments. 

Nicole Zhang

One of the leading figures of Shanghai’s fashion scene, Wenzhou-born 

Nicole Zhang made her name through collections that are functional 

and sporty while retaining plenty of sex appeal. She designs for 

women like her – “confident, independent, well-traveled” – and leans 

towards fashion that’s unfussy and fun. 

Her Shanghai show confirmed that. Models in 80s-

inspired makeup and hair (hello perms!) rocked outfits 

that took inspiration from the disco era of the 70s 

and 80s – think Lurex, denim, sneakers and tropical 

prints. The high-energy collection also featured a 

mix of deliciously dated color combos and power 

jackets that would do Grace Jones proud.

Boundless 

Zhang Da is a veteran as far as China’s 

fashion industry goes. The Shanghai-

based designer started his conceptual 

label Boundless in 2005, and, besides 

a stint as head designer at the Hermès-

backed Chinese luxury brand Shang Xia, 

he has been quietly focusing on crafting 

starkly simple, yet powerful clothes ever 

since.
His collections are each based on a 

distinct experimental design. He could be 

described as a Chinese Martin Margiela: 

his aesthetic is minimal and charged 

with cultural references deeply rooted 

in contemporary Chinese history. His 

garments often show a conceptual ap-

proach, investigating and uprooting 

standard notions of form and asking 

wearers to consider alternatives to tra-

ditional silhouettes.

This season, he offered a prim col-

lection of looks that spanned soft  

tailoring, modern prints and a humble 

dressing reminiscent of old-school 

Chinese uniforms. Crisp, asymmetric 

tops fell over wide-leg pants, while un-

hemmed white shirts were paired with 

demure skirts and trousers. Slits and 

maxi pockets added an element of diver-

sion from the otherwise minimal looks, 

as did the bright prints and slogans in 

Chinese and English that appeared on 

some sweatshirts, pants and tees to-

wards the end of the show. 

Zhang's appeal lies in his 

scholarly approach, which 

incorporates research on 

culture, anthropology and 

nature. This collection 

showed that in a beauti-

fully subtle way. 

Museum of Friendship

Based in London but traveling frequently to China, 

Tianmo Momo Wang defines herself as an “arts-and-

crafts artist and pragmatic dreamer.” 

The Liaoning-born, Central Saint Martins-educated 

designer has been on the fashion circuit since 2011, 

when her graduation show, titled ‘I Love My Print 

Room,’ earned her three major awards from her uni-

versity. The following year, she established her per-

sonal studio, Mending Point, 

in London. More recently, she 

launched her label Museum of 

Friendship in the UK capital.

Wang has a whimsical, boisterous approach 

to fashion. Her clothes often draw on reinvention 

and revalue – whether via scraps found in the night 

markets of her hometown of Jinzhou or the flea 

shops of London. 

And so it was no surprise that for her SFW 

debut, the young creative looked back to the 

90s. Titled ‘After School,’ her collection could be 

described as Harajuku-meets-Saved by the Bell. 

Models came skipping, bouncing and dancing down 

the runway in a series of eccentric outfits, from 

wide-leg trousers with flower appliqués to silver-

sequined pants, tennis skirts and crop tees bearing 

kitten and puppy motifs. 

The show presented a tongue-in-check, re-

freshing approach to fashion. It did not take itself 

too seriously, and Wang seemed to suggest that 

neither should we. All in all, she is one of the most 

original, playful designers around.
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朝阳店 CHAOYANG PARK STORE
TEL: (010) 65016249 \ 65931220
West Gate of Chaoyang Park, 
Chaoyang District
朝阳区农展南路1号（朝阳公园西门南60米）

三里屯店 SANLITUN STORE
TEL: (010) 64616928 \ 64635156    
No.6 Sanlitun Beixiaojie, Chaoyang 
District
朝阳区三里屯北小街 6号

芳草地店 RITAN STORE 
TEL: (010) 85630626
No.4 Ritan North Road, Chaoyang 
District
朝阳区日坛北路 4号

香江花园店 RIVERA GARDEN STORE
TEL: (010) 84701557 \ 84704095            
No.1 Laiguangying East Road, 
Chaoyang District
朝阳区来广营东路 1号

建外SOHO店 JIANWAI SOHO STORE
TEL: (010) 58692326 \ 58692253
0413 of Building 4, Jianwai SOHO, 
No. 39 Middle Dongsanhuan Road, 
Chaoyang District
朝阳区东三环中路 39号建外 SOHO4号
楼 0413

东湖别墅店 EAST LAKE STORE
TEL: (010) 84511168
B1 of East Lake Villa Club, Dongcheng 
District
东城区东湖别墅东湖俱乐部地下一层

观湖国际店 GREEN LAKE STORE
TEL: (010) 59283525 \ 59283723
A1 Building of GreenLake International 
Apartment, Chaoyang District
朝阳区观湖国际甲 1号楼

新城国际店 CENTRAL PARK STORE
TEL: (010) 65336791
No. 101, Tower 17, Central Park, NO.6, 
Chaowai Ave. Chaoyang District
朝阳区朝外大街 6号新城国际 17栋 101

海晟店 SEASONS PARK STORE
TEL: (010) 64175815
First floor of Dongchengyishu No.6, 
Shizipo Street, Chaoyang District
朝阳区十字坡街 6号东城逸墅 1层

逸盛阁店 EAST AVENUE STORE
TEL: (010) 64602658
Room 108 ,East Avenue, No.10 
Xindong Road, Chaoyang District
朝阳区新东路 10号逸盛阁 108室

Zhou Xiaowen of 

HIUMAN

Menswear designers are still a relatively 

rare breed in China. Zhou Xiaowen is one 

of them, and from what we’ve seen so far, 

we’re completely on board with her frills-

free aesthetic. 

The ESMOD Paris graduate, whose 

debut show was supported by China’s 

Elle Men, told a beautifully crafted story 

for her spring/summer 2016 collection. 

Silhouettes were kept simple and snug 

with comfy sweatpants and jackets, as well 

as trousers reminiscent of Aikido uniforms.

Inspired by nature, the minimal lineup  

featured soft tailoring juxtaposed with 

more casual styles, all in a calming palette 

of earthy, natural hues. 

While not exactly avant-garde, 

Wen’s clothing shifts easily be-

tween urban cool and pragmatic, 

always displaying relaxed shapes 

and lines that make dressing very 

easy. 

Black Spoon

Mix goth and romanticism together, and 

you get the aesthetic of Moti Bai, a graduate 

of London’s Central Saint Martins who splits 

her time between China and the UK. Her label 

Black Spoon, which first showed at SFW last 

season, wowed us with its verve and panache.

Bai may be young, but she has a clear direction in 

mind. Her pieces, which are characterized by voluminous silhouettes, 

are remarkably feminine despite a playfully pirate-like vibe.

Bai’s strength is in her design and fabric development, which she 

proved this season. Her looks feature beautiful Renaissance-inspired 

prints on silk – think Caravaggio and Velazquez – but also a series 

of classic cocooning shapes (à la Balenciaga), voluminously wide 

sleeves, billowy gowns, layers upon layers of organza, drop waist 

dresses and ruffle blouses. 

Her aesthetic is grand, excessive and dramatic – and that makes 

her shows all the more noteworthy.

Feng Cheng Wang

Another Beijing-born designer, Feng Cheng Wang graduated from 

London’s Royal College of Art last year, and was invited to par-

ticipate in September’s New York Fashion Week almost straight 

away.
With a sartorial vision that wouldn’t be out of place in a post-

apocalyptic future, Feng is perhaps one of China’s most compel-

ling new designers. Her menswear collection, which she brought 

to Shanghai after New York, was avant-garde to say the least, a 

mix of performance art and fashion. 

The inspiration behind the designer for her ‘Love & Life’ 

spring/summer 2016 line was a rather somber occurrence: 

her father’s liver cancer diagnosis. Feng made the most of the 

bad situation, however, channeling pain and healing into her 

clothes. 
The result was a show that was conceptually charged – 

a Blade Runner-meets-The Matrix affair. Using the idea of 

illness as starting point, garments showed plenty of medi-

cal references. Some were overt, like the IV bags dripping 

black liquid atop the models’ shoulders. Others were a 

little quieter, like zippers added to look like operative 

scars or incisions, and clothes bursting with oversized 

shapes supposed to resemble organs. 

As weird as it sounds, the show was truly inspir-

ing. With flowing trousers, samurai-style shorts and 

foam-injected shapes, Feng’s designs were delicate 

and proportional, the result of her remarkably 

technical and creative perspectives. 
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M GOODS

M Goods is your best bet for a fashion house 
that captures arty cool with a modern spin, 
complete with funky accessories and hipper-
than-thou design items. Opened by the 
founders of Sanlipop and the art gallery M 
Woods (the latter of which is just next door), 
this industrial, 50sqm space in 798 is a 
fusion of affordable international finds, both 
quirky and innovative. Each item – from the 
tableware to unusual storage solutions – is a 
conversation piece in its own right. 
     The owners are passionate design 
curators who handpick every object and 
don't let customs or distance stand in the 
way. This is the place to score pieces by 
Danish design pros Hay, or comic hero toys 
by Korean brand Momot. Things you don’t 
really need but are just way too fun to live 
without. A truly interesting addition to the 
city design scene, M Goods is, simply put, 
pretty rad. 
D-06 2 Jiuxianqiao Lu (next to M Wood gallery) 798 Art 

District, Chaoyang 朝阳区酒仙桥路 2号 798艺术区 2号

院 D06 木木美术馆旁 

words by Mar ianna Cer in i                                              

SCENE                       
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1 3 2 10/10  APOTHECARY

Let's face it: Beijing gals (and guys) are 
still somewhat at a loss for beauty meccas. 
You can find top-notch nail art salons and 
excellent massage places but, besides the 
ubiquitous Sephora and Innisfree, solid 
beauty supply stores are still pretty hard 
to come by. Well, that was the case until 
Apothecary 10/10 opened shop in Taikoo Li 
South. A Taiwanese import, the sleek, bright 
emporium – which is beautifully designed 
with a glossy, spa-like interior – boasts 
an amazing edit of body must-haves and 
skincare essentials. 
     It currently stocks indie fragrances, 
candles and cosmetics brands – hello Eve 
Lom and The Laundress – as well as more 
'famous' names like Diptyque, Malin + Goetz 
and Marvis. New brands – both niche and 
not-so-niche – are set to be introduced each 
month, making this a unique spot for beauty 
hoarders wanting to eschew Sephora's 
overwhelming selection of products. Most 
lines are higher-end, so expect to pay 
premium prices, but we firmly believe that 
anything going on your skin should be of 
the best quality. So in that sense, 10/10 
Apothecary nails it.
Sanlitun Taikoo Li South, Bldg 6, unit S6-19A, Chaoyang 

朝阳区三里屯太古里南区 6号楼一层 S6-19A单元

 www.1010apothecary.com.cn 

BALMAIN  X H&M

Another season, another designer/H&M 
collaboration hitting our high streets. 
This time, historic fashion house Balmain 
is teaming up with the Swedish retail 
giant. Known to blend couture spirit and 
streetwear attitude, the French brand owns 
a unique style that is equal parts opulent 
and direct, sensual and energetic. These 
traits are reflected in the collection, which, 
from the few campaign images released, 
shows sharp-shouldered jackets and 
military detailing. It’s good stuff, and under 
the leadership of the brand’s 29-year-old 
creative director Olivier Rousteing, it’s set 
to be a hit among those fans of the label 
who can’t afford the real thing. We're into 
the more simple pieces: the black leather 
backpack, the suede high-tops, that killer 
military coat for men and the ruched skirt 
and velvet jacket-dress for the ladies. A few 
pieces are uncannily similar to looks from 
Balmain’s autumn/winter collections from 
the last three years, which, again, is going to 
make many of us ‘commoners’ quite happy. 
Prices aren’t super purse-friendly. But hey, 
it’s Balmain baby. The line hits stores and 
H&M’s digital platforms on November 5. 
Prepare for the scrum.
www.hm.com
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again today? Would I have brought these tables and chairs? The 
answer is no. And that’s why we want to go back, now we have the 
chance, and bring it up to the level of our other locations.”

Enter Bill Webb, head of Make Architects’ Beijing studio. The 
British designer, whose recent work includes the Temple House 
Hotel in Chengdu (owned and operated by Swire, the same company 
responsible for Sanlitun’s The Opposite House hotel and Taikoo Li), 
first met Carl last year during Beijing Design Week, when the two 
worked together on an art installation at the #45 location. 

“I’ve been a huge fan of Great Leap from my first visit onwards,” 
says Bill. “I remember being led down this maze of lanes and alleys 
to #6 and thinking, where the hell am I being taken? Then all of a 
sudden, walking through that big iron door and into this bright, 
packed courtyard. It’s one of those genuine Beijing moments, when 
you feel as if you’ve found something wholly unique and secret.”  

Having struck up a firm friendship with Carl, it seemed only natural 
that Bill would be the American-born brewer’s first choice to discuss 
possible renovations to the original site. “When Carl approached me 
initially, it was more to get my thoughts on the idea,” explains Bill. 
“Carl has a very strong vision for his brand that’s evident throughout, 
but he’s also very open to suggestions. And as the conversation 
progressed, it became clear this was a chance to do something really 
exciting.” 

Together, the two men came up with an idea that subtly improved 
Great Leap’s customer experience without detracting from what 
made #6 so unique to begin with. 

As Carl explains: “We’ve got customers today who have been 
coming here every week since we opened. It was very important 
that we didn't alter the essence of the courtyard or ruin that sense of 
communal shared space. What’s the point of maintaining a bar here 
in the hutongs if it looks and feels like every other bar in the city?

“But at the same time, if this bar is to exist into the future, there are 
certain necessary improvements that need to be carried out.” 

Upgrades, specifically those relating to the site’s year-round usage 
and customer flow, fell to Bill, whose expertise in maximizing public 
space saw the designer come up with a plan to draw patrons away 
from the center and into the peripheral areas. 

“There was a significant amount of underused space,” he says. “If 
you looked at the courtyard previously, customers were bunched up 
in the middle, with everyone arranged across small self-enclosed 
clusters. By introducing these outward-facing exterior seats along 
the courtyard wall, you open up the space, and encourage a greater 
degree of participation.”

This idea was repeated in the main structure too, where Bill 
transformed the window areas into seated alcoves, connecting the 
interior to the exterior. “We wanted to break down the barrier that 
existed between the two spaces,” he explains. 

Adding to this ‘opening up’ of disused areas was the duo’s most 
ambitious segment: an outdoor shelter, for use in the colder months.

“Beijingers tend to be a hardy bunch,” explains Carl. “So you’ll get 
people drinking outside until it freezes over. But there is always a 
period when the courtyard becomes unusable. The new area will help 
to shorten that.”

Doubling as a storage space during the harshest weeks of the year 
and a much-needed spot of shade during the very hottest, the new 
outdoor bar is constructed from a reused shipping container. Bill, 
whose company sourced the container and cut it to shape, explains: 
“It was important that the outdoor bar didn't look like a foreign 
object that has just been dumped in the courtyard. Great Leap has 
this strong industrial aesthetic – from the clenched fist logo, to the 
exposed brickwork and cast-iron fittings – so I wanted to replicate 
that.”

In addition to its strong industrial look, the container’s corrugated 
roof panel mirrors the wavy pattern of the courtyards roof tiles. 
“Carl was very adamant that the new fittings shouldn't dominate the 
existing space. I think we’ve been able to achieve that.” █

Great Leap Brewing #6, see Listings for details 

In 
the space of five short years, Great 

Leap Brewing has gone from being Beijing’s 
most difficult-to-find craft beer bar to its most ubiquitous. 

As much a part of the city today as bad air and unfriendly cab 
drivers, the brewery’s two sizable central locations are among the most 

popular places to meet and drink in the capital. Such is their level of fame, that 
newcomers to the city often remain entirely unaware of the company’s third, more 

modest courtyard setting: the original Great Leap brewpub.
Hidden away on Doujiao Hutong in Dongcheng district – not far from the Drum and Bell 

Towers – Great Leap Brewing #6 (GLB locations are known simply by their street numbers) 
is both the smallest and least prominent of the brewery’s quickly expanding empire. This is due 

in part to the bar’s somewhat limited indoor seating. Housed within a former library, the Qing-era 
building is centered around a large open patio, with the bar itself taking up much of the indoor space 

– ideal during Beijing’s sweltering summer months, less so throughout its long, cold winter.
Co-owner Carl Setzer, who along with his wife Liu Fang opened #6 in October 2010, describes the 

courtyard location as a work in progress. “There was never a master plan,” he explains. “Numbers 12 
and 45 were designed as you see them today from the outset. We never had that luxury with the original 
courtyard. Sure, we had an idea of what we wanted to achieve, but it was really a case of pragmatism. How 
do we turn this incredible derelict space into somewhere we can brew and sell our beer? 

“There have been gradual and necessary changes over time, like the refit inside the bar area a few 
years back, but for most the part, the courtyard is the very same courtyard I first walked into five years 
ago – just without the huge pile of trash in the center.”

As if to prove his point, Carl draws our attention to the old 1950s bicycle suspended on the outside 
wall. “That was here, amid all the junk, when we first arrived,” he says, laughing. “We just picked it 

up and hung it on the wall, and now it’s a part of the bar’s folklore.”
That sense of tradition, however new, is something Carl has worked hard to nurture and 

preserve. The courtyard, itself a product of a long and difficult search to find a site that 
reflected something of Beijing’s cultural past, has been carefully modified so as to 

protect many of its original features; while its location – notoriously difficult 
to find, especially for tourists – was selected to help foster a sense of 

community, both among regular patrons and local neighbors. 
“But that’s not to say we’re 100 percent happy with how it 

turned out,” says Carl. “It’s worked for us to a point, 
but would we have designed it like this 

given the opportunity 
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L et’s start with the glaringly obvious: 
China is overpopulated. Evading 
crowds and the mayhem that comes 

with them is something of an art form in a 
country with a population hovering around 
1.4 billion. Though masses of people are 
a constant, there are certain times of year 
when planes, trains and points of interest 
are more accessible. We call this off-season, 
but in many ways it is on-season. Arguably 
these are the preferable times to travel. 
Government mandated public holidays mean 
that the majority of people take their vaca-
tions at the exact same time. Try booking 
a flight to Thailand from October 1–7, then 
check the fares for the following week. Peak 
travel times result in insanely inflated ticket 
costs, reduced choices and higher prices for 
accommodations, not to mention crowded 
airports, train stations and destinations.

The periods immediately following 
public holidays offer travelers the most ad-
vantageous off-seasons. In fact, we are in one 
of China’s most pristine travel down times 
right now. A post-Golden Week getaway 
means all the standard perks of traveling 
when demand is low with the added bonus 
of amazing weather. While not taking advan-
tage of required time off can feel like a waste, 

it is almost more criminal to let off-season 
travel periods pass you by. It isn’t solely after 
holidays that travel demand lulls—seasonal 
destinations are generally avoided during 
certain times of year. It isn’t always the case 
that the commonly touted “best time of year” 
to visit a place is actually the “best time of 
year” to visit a place. For example, travelers 
seeking pleasure tend to have an aversion to 
even mildly cold weather and typically avoid 
visiting certain places in the cooler months.

The best times of  
year to travel

Many say October is the best time of year 
to travel in China. As long as you avoid the 
first week, Golden Week, you’re looking at 
sweet weather and relatively quiet tourist at-
tractions. In late spring (April to May) you’ll 
encounter ideal temperatures, low prices 
and fewer tourists. Just be sure to avoid the 
three-day holidays for the Qingming Festival 
and May 1. Though things start to warm 
up in September, this is still a great time to 
travel. Simply head north to beat the heat. 
Summer is one of the worst times to travel 
in China as hordes of students are making 
use of their long vacation. Some destinations 

are particularly rainy during the summer as 
well. Your best bet this time of year is to visit 
remote areas, as the warmer weather means 
off the beaten path destinations are more ac-
cessible and less dangerous.

In line with the aforementioned trave-
ler's fear of cold weather, November to 
early March tends to be a low season. In 
early spring (March) flowers are in bloom, 
late autumn (November) offers fall colors 
as the leaves change, and winter months 
(December to February) are the cheap-
est periods with the least tourist crowds. 
Exceptions include major tourist attractions 
like Harbin’s Ice and Snow Festival and, of 
course, Chinese New Year. Take a break from 
the cold by heading to Hainan Island or the 
tropical rainforest in Yunnan.

Ctrip can help
If you don’t believe us, take a look for 

yourself. We’ve selected several 'Things 
To Do' that are being offered at off-season 
prices to places that might be a nightmare to 
visit during a busier time of year. See some of 
urban China’s most essential destinations by 
visiting this link: http://t.ctrip.cn/bZHGfl 
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